
You can’t cheat marketing, but if you stick to these principles, strategies, and tactics 
more often than not, your marketing will move your company in the right direction.

We’ll start by giving you a few pointers on how to get a better marketing strategy and 
mindset in place.

MARKETING STRATEGY
Be a thought leader by sharing your expertise. 
Market your thought leadership. 
Own your specific expertise, market, and region by taking a Micro-Influencer approach. 

MARKETING MINDSET
Be valuable. 
Be authentic. 
Be everywhere.

Check out our 14 Rules for Advisor Marketing Success to learn more. 

BRAND STORY
Your brand story should focus on your relevant strengths, your niche audience’s 
needs, and your why — which defines your purpose, your audience’s purpose, and 
what you help solve.

Ask yourself, “What do I do better/different than others that my ideal audience cares 
deeply about and has a significant impact on what matters most to them?”

Check out our Branding Guide for a step-by-step on how to create your brand.
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MARKETING TACTICS
Start building your action plan using the chart below. Having a list of actionable items 
will help you stay on track with your marketing goals.

Get your inspiration here.

MARKETING MUST-HAVES CHECKLIST
This is a list of tactics every advisor should have in place. Use this checklist as a 
reference to understand the state of your marketing right now, and enhance the 
areas that need improvement.

Do you have these strategies in place? Yes No

A compelling website with proof of niche expertise, simple 
calls-to-action, and your featured brand and voice. 

A LinkedIn profile that is aligned with your brand, proof of niche 
expertise, and call-to-actions.

Expert content such as books, papers, courses, and consistently 
produced podcast/blogs/videos.

Frequent content distribution via email, social media posts, and 
social media groups.

One-on-one marketing: Spread the news about your content by 
telling your clients about it, asking people to refer your 
podcast/blog/video, and cross-marketing with expert guests.

Expand your network by sending connection invitations on LinkedIn, 
getting speaking engagements, and/or running digital ads to build 
traffic.

Explore more useful resources on Top Advisor Marketing’s Influencer Academy or 
schedule a call with us now. 

Attract: Intrigue:

Engage: Influence:

https://topadvisormarketing.com/wp-content/uploads/Marketing-Plan-Tactics-for-Advisors-3.pdf
https://topadvisormarketing.com/advisor-u/
https://meetme.so/KirkLowe



