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New Features 

LinkedIn Events 
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● According to LinkedIn’s research, people are twice as likely to accept connection 
requests from people they have met in-person1 

● To help you meet other users face-to-face, LinkedIn has introduced LinkedIn Events to 
everyone on its platform 

● With LinkedIn Events, you can create and join professional events 
● The new feature also allows you to: 

○ Invite your connections 
○ Manage your event 
○ Converse with other attendees 



○ Keep in touch after the event 
○ Create private events 
○ Use filters to find the right attendees 
○ Track attendees and invites 
○ Post updates 
○ And more 

● To create your own event, visit the Community panel on the left side of the news feed 
and click the +Create button 

○ You can then create a description of your event, assign a date, time, and venue 
and invite connections using filters like location, company, industry, and school 

○ You can also share the event as a post to your network 
○ Members who have joined your event can invite people from their own networks 

to attend 
● In addition, LinkedIn says its algorithm “automatically provides timely and relevant 

notifications to attendees to make sure they don’t miss any important updates about your 
event.” 

● If you don’t want to host your own event, you can find other professional events to attend 
that have been shared by people in your network under the My Network tab 

 

Skills Showcase 
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● According to LinkedIn, 76% of professionals wish there was a way they could better 
showcase their skills to separate them from their competition2 

● In response to this desire, LinkedIn has launched LinkedIn Skill Assessment, giving 
users a new way to validate their skills 



● The tool gives users a new way to showcase their proficiencies and to be more 
discoverable for relevant opportunities  

● With Skill Assessment, users can take assessments for various skills that have been 
created in partnership with LinkedIn Learning and subject matter experts 

● If you pass the assessment by being in the 70th percentile or above, you will be awarded 
with a badge, which will be displayed on your profile in LinkedIn Recruiter and LinkedIn 
Jobs 

● According to LinkedIn, “Early results show candidates who complete LinkedIn Skill 
Assessments are significantly more likely (~30%) to get hired” 

● You can access assessments in the Skill section of your profile 
● Only you will be able to see your results, and if you pass, you can choose whether you’d 

like to add a “verified skill” badge to your profile 
● If you don’t pass, you can keep the results private and try the assessment again at a 

later time 
● Skill Assessment also allows you to access relevant LinkedIn Learning courses for free 

for a limited time to help you improve your skills 
● As well, if you’ve passed an assessment for an in-demand skill, LinkedIn will send you 

job recommendations as soon as they’re posted 
● Assessments include skills like Adobe Photoshop, Java, Microsoft Excel, C++, and more  

 

Service Provider & Freelancer Search 
● This quarter, LinkedIn introduced a new feature to allow users to search for service 

providers and freelancers3 

● You can now filter searches made in the LinkedIn search bar by service providers (e.g., 
“Marketing”) 

● LinkedIn will then show you with a list of providers who have shared that they are “open 
for business” and fit your search criteria 

● If someone is “open for business,” you can message them even if you’re not connected 
to them 

● You can also get recommendations from your network and the LinkedIn community for 
service professionals and freelancers by using the “find an expert” button in the share 
box when making a post 

○ After sharing our post, your audience will be able to comment directly on the post 
by tagging people or they can share their recommendations via a private 
message 

 



Daily Rundown 
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● In an effort to find new ways for users to spend more time on its platform, LinkedIn has 
started to introduce a feature that will allow users to get updates on the latest news 
without leaving the platform4 

● This feature, called Daily Rundown, will curate a list of top news stories for business 
professionals and corporate executives 

 



LinkedIn Partner Program Expansion 

 

● This quarter, LinkedIn announced the expansion of its LinkedIn Partner Program5 
● The program’s partners, including Amobee, Annalect, Hootsuite, Ogilvy, and Sprinklr 

have now integrated LinkedIn’s Engagement API into their serves  
● Under this new program, partners can allow their users to “discover new audiences, 

better understand the types of content those audiences are engaging with and see how 
[users’] content is performing against industry benchmarks” 

● The benefits LinkedIn has reported with the partnership expansion include: 
○ Audience discovery 

■ Discover new audiences who are highly engaged with topics and articles 
related to your industry 

○ Content Recommendations 
■  Find trending topics and content your audience are engaging with 

○ Industry benchmarking 
■ Learn what kinds of content your competitors are posting and how their 

engagement compares to yours 
 



LinkedIn Pages 
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● This quarter, LinkedIn introduced new features to Pages to help companies make the 
most of having their employees on the platform6 

● These include: 
○ Employee Notifications 

■ Page Admins can now alert employees of important posts 
■ This feature was made to encourage and make it easier for employees to 

engage with their company on LinkedIn and share company content with 
their network 

■ However, to prevent overuse of the feature, LinkedIn has limited 
notifications to once every seven days 

○ Kudos and Team Moments 
■ Page Admins now have a new custom content format called Kudos and 

Team Moments  
■ This feature was built “to welcome new team members, spotlight 

outstanding work, and recognize the people behind an organization’s 
pivotal moments” 

■ Companies who use Kudos and Team moments may be perceived as 
more human and personable to prospective customers and employees.  

○ Completion Meter 
■ To make it easier for admins to maximize their Page’s effectiveness, there 

is now a new personalized completion meter on Pages 
■ To encourage admins to complete their Pages, the meter identifies 

missing fields and alerts admins to any new Page features 



 

LinkedIn Advertising 

Targeting Tools 

● LinkedIn recently introduced new targeting tools for advertisers7 

● The platform says that the new tools were introduced to “help marketers who are looking 
for more powerful reach and insights for their LinkedIn campaigns” 

● To do this, LinkedIn has improved the campaign forecasting panel in Campaign 
Manager 

● Now you can see your target audiences’ make-up from your dashboard 
● You can also customize the panel to “surface specific professional characteristics” for 

your audience, like top industries, years of experience, or company sizes 
● LinkedIn has also reported that this feature works with Matched Audiences to “not only 

[serve] ads to the specific prospects you’re trying to reach, but that you’ll have the 
demographic insights to deliver the content and creative mix that will resonate with them” 

● LinkedIn has also introduced boolean targeting for advertisers 
○ The platform has stated that using “And/Or” targeting allows advertisers to reach 

the right audience “through more sophisticated combinations of profile facets like 
job function, seniority, and titles” within a single campaign 

○ Boolean targeting also provides advertisers with greater flexibility to determine 
who sees their ads 

● Another improvement to LinkedIn’s advertising platform is their demographic reporting 
○ LinkedIn has improved the reporting feature by now allowing advertisers to 

“understand which audiences are watching [their] video ads, filling out [their] 
Lead Gen Forms, and opening [their] Sponsored InMail messages” 

○ Demographic reporting was introduced to give advertisers a better understanding 
of how their campaigns are performing so they can make strategic adjustments to 
maximize results 

 

Microsoft and LinkedIn Advertising Integration 

● After introducing interest targeting earlier this year, LinkedIn announced that interest 
targeting now includes Microsoft Bing search data8 

● Advertisers can now combine professional-demographic and user-interest data to 
“increase the scale of [their] marketing efforts, improve [their] targeting and boost ROI” 

● Microsoft Advertising will now be the only platform to offer LinkedIn Profile targeting 
○ This capability enables advertisers’ publishing search and native ads to reach 

audiences based on the company, job function, industry, and more 



 

Insights Hub 
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● This quarter, LinkedIn introduced a LinkedIn Insights and Research page within their 
Success Hub for Marketers9 

● This resource will help guide marketers to “substantiate [their] social media marketing 
strategy based on comprehensive insights concerning audiences, industry verticals, and 
the LinkedIn ad landscape” 

● In the hub, there are three categories of information for marketers: 
○ People Insights shows you the following: 

■ Information about audiences on LinkedIn, including who they are, where 
they’re from, and what they engage with 

■ Insights into top audiences on LinkedIn, including their location, skills, and 
which influencers they follow 

■ What content users are engaging with the most 
■ Topics that resonate with specific audiences  

○ Industry Insights shows you the following: 
■ Key insights, trends, and research on today’s marketing landscape 
■ Data for “an assortment of verticals such as financial services, tech, and 

healthcare” 
■ High-level B2B trends marketing trends 
■ Thought leadership studies and its impact on various audiences 

○ Advertising Insights offers you the following: 



■ This section helps advertisers to “fully understand the LinkedIn 
advertising landscape from every angle so [they] can measure and 
maximize [their] marketing impact” 

■ Includes guidance on performance measurements, branding techniques, 
tactics, and measurements, and research 

 
 

Coming Soon 

Suggested Captions 
● LinkedIn has recently started working on a new tool to add suggested alternative text to 

the description of images uploaded to its platform10 
● Using artificial Intelligence, the tool will automatically add alternative text under the 

image to save users’ time 
● The tool was reportedly designed in partnership with Microsofit’s cognitive services 

platform and LinkedIn’s data set 

Dark Mode & App Unlock 
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● Reverse engineer Jane Manchun Wong recently found evidence suggesting that 
Microsoft and LinkedIn are working on new features for LinkedIn’s Android app11 

● Among those tools is a new dark mode, featuring a dark color scheme, which is currently 
labeled as “coming soon” 



● Another new feature in the works is a new “app unlock” feature, which will enable users 
to unlock the app with their fingerprint  
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