
RESPONSIVE WEBSITES: 

IS YOUR WEBSITE 
MOBILE READY?



There are a handful of important issues when it comes to building your financial 
firm’s website.   You need to think about the high level things like design, first 
impression, your message, search engine optimization, and calls to action.  
One other item that is taking on an ever increasing importance is 
“responsiveness”.   When it comes to websites, “responsiveness” means how 
your website looks and “responds” to the various devices your visitors may be 
using.  

As you may have seen in the “Great Websites 101” whitepaper, the number of 
website visits being performed through mobile devices is increasing rapidly.   
One report1 indicates that in the last 13 months, the proportion of traffic coming 
from tablets has increased by 550%.

RESPONSIVE VS ADAPTIVE
Typically, there are two ways of achieving a similar effect.  Here is a link to a 
nice overview that demonstrates the effect: What the Heck is Responsive Web 
Design
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RESPONSIVE
Responsive Websites change the way content is displayed based on the size of the user’s view 
port.   For instance, if you are one of the 87% of readers that are reading this article from a 
desktop, go to kirklowe.com and gradually change the width of the window making it narrower.  
You’ll notice that the images, navigation, sidebar, footer and content all re-position themselves 
as the window gets narrower or wider.  Maybe try going to the “bio” page too to see what 
happens to the look of the web page content.  The more important items stay on top and the 
less important items move to the bottom.   You can try the same thing with a recent client’s 
website wealthdesignllc.com.  It’s not perfect but the message is available no matter what the 
viewport size.

ADAPTIVE
Adaptive Websites produce a similar result through a different methodology.  An adaptive 
website will change it’s configuration based on the known device screen widths.  For example, 
if it is determined that the website is being looked at with an iPad- in landscape mode, the 
screensize is known and the website re-configures itself accordingly.  The same type of 
behind-the scenes reconfiguration takes place to smart phones.

Although there is tremendous debate about the pros and cons of each methodology, at 
TactiBrand, we use a hybrid of both but lean more heavily on the Responsive side than 
Adaptive.  It is clear what screen sizes exist in the market today, it is much less clear what 
screen sizes – or even devices – will exist down the road.  Keeping things “responsive” 
regardless of the viewport seems the more logical longer term approach.

In business terms, responsive websites are a relatively new phenomenon… In internet terms, 
they are now the norm.

Having a website that is “mobile ready” is more than just having a website that “can” be seen on 
a smartphone by using two fingers to zoom in and then scrolling to the area you want to read 
and then pinching the screensize down again and re-zooming the important area again.   
A mobile ready website needs to adapt it’s content so it can be comfortably read no mater how 
a visitor chooses to access it.

1 - http://econsultancy.com/ca/blog/62237-was-2012-the-year-of-the-tablet
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