
THE FUTURE OF REFERRALS
AIN’T WHAT IT USED TO BE
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Video has become one of the best ways for people to 
experience you and your brand before they ever meet 
you in person. Video is also a great way to stay top of 
mind with existing clients. Done right, it can be both an 
attraction and a retention tool. Done wrong, it’s likely to 
have the opposite effect.  

Requests and advice about how to do it right have 
been increasing steadily over the last year. Financial 
advisors want to “get in the game” but getting started 
seems daunting. That’s what this article is about.

This article outlines how to make 
videos people will watch vs 
videos that make you feel good 
but no one watches.
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Although many advisors want to get into video, they may shy away for a lot of reasons. 
The biggest challenge is often fear. To a large degree that’s often a fear of the unknown. Familiariz-
ing yourself with the concepts that follow should help you move forward there.

Many people also resist out of fear of failure. Fear of looking foolish or being boring or un-engaging. 
They see great presenters and they think they need to act and be like them. One of the key take-
aways from the first section is to allay all those concerns and just be yourself. 

The third and likely the only “real” deterrent is time. Creating video does take time; both in prepara-
tion, and execution. As you get better and practiced, this will diminish but it’s fair to say, that creating 
great video will always be more time consuming than other ways of getting your message out there 
like podcasting or blogging. 

After a time, the reasons noted above start to become excuses and self-fulfilling prophesies of sorts. 
The procrastinator in all of us makes it easier to accept the challenges as unsolvable and do nothing. 
The only way to get started is to, well, get started. Read the rest of the article, figure out what works 
for you and go for it. First, get comfortable at it then get good at it, then publish.

The three components to creating video include your message and the delivery, the infrastructure 
and tools, and the way to publish and get your message out there.
Let’s get started.

Common Concerns
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Your Message
ONE:
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Your Passion:
In video (and podcasting) in particular, you need to be outgoing, talkative and energetic. 
Not you? It is if you find something you are passionate to talk about. Even the most introverted among us 
becomes engaging and energetic when we talk about something we believe in strongly. 

How you say things is even more important than what you say. When the camera is rolling, you are an 
actor. Smile, emote, inflect, and keep a consistent pace. Ernest Hemingway is famous for saying, “If I am 
not crying when I write it, they will not cry when they read it.” 

Your Delivery:
They want to learn, they want solutions but they also want to be entertained.
Tell a story – people love (and can relate to) stories. Psychologists tell us that storytelling is the most effec-
tive method of persuasion.

• Be “Conversational”. Use smaller words and small sentences
• Have a personality
• Look at the camera
• Don’t read (ever)

Your Audience:
You are presenting in front of a large audience but speaking to ONE person.

Have an image of your ideal client in mind as you deliver. If it helps, find a real image of a real client and 
paste it up near the camera. Talk in a way that demonstrates you are interested in their problem.

Plan your content around this key person’s interests.

Your Content:
Now that you understand the need for passion and the importance of speaking to a real person you need to 
figure out what to talk about.

The challenge here is no different than with blogging or podcasting. Add to that the fact that knowing your 
stuff doesn’t make you a good presenter any more than it makes you a good podcaster of blogger.

Here are some suggestions to help you decide on your subject matter:
• make it educational
• address common questions you’ve received
• make it relatable
• make it immediately useful
• position benefits
• solve a problem
• present a new idea
• challenge convention
• highlight something new
• create a list (people love lists)
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Don’t sell. If the only goal of your video is to create immediate leads or registrations then even the most 
“successful” video won’t have audience appeal.

The Timing:
Unlike blogging and podcasting, videos need to be short – between 3 and 5 minutes.
You need to get in – tell them quickly what the video is about, present, then close. 

•   Step 1 – outline the problem or issue or situation you will be addressing in a way that will be relevant to 
your audience.
•   Step 2 - Go though your points one by one. Keep it to 2 or 3 max. if you want your video the be a chew-
able bite.
•   Step 3 - Restate the value of that you just gave them.

Aim for 30 seconds, 2 - 3 minutes and 30 seconds respectively.

Create an outline (not a script)

• Start with your goals (inform, educate, advise, entertain…)
• Consider your audience
• What are the key benefits of what you will be delivering?
• Get the broad strokes on the content

Cover only one of the suggested items in the Content section above. Resist the urge to talk about more than 
one thing. If you decide to talk about benefits – you should ask yourself what benefits can you effectively 
talk about in 3 – 5 minutes. Your audience will appreciate it. 

When you have a portfolio of other videos, they will be eager to watch them to as they know it will be a 
productive and valuable use of their time.

Practice:
If you take away only one thing from this article, let it be this one. 
Winging it in video just doesn’t work. You must practice. Not just for content and delivery but for timing. 

• Practice (silently, then out loud while timing the presentation)
• Adjust
• Practice while recording.
• Rehearse some more after watching your practice video.

Remember your video is a conversation between you and ONE viewer.

Consider the delicate balance between positioning yourself as an expert and bragging or self-promotion.

Don’t Act. Be YOU. 

Don’t try and script “funny”. If you are funny naturally, it will come across.
Remember to smile and have fun! It will come across.



The Infrastructure
TWO:
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Putting your best foot forward
Creating a great video goes well beyond just what you say and how you say it. The following sections talk 
about the import aspects of production. 

A Good video can be a solid credibility builder. A Great video can be one of the best marketing tools in your 
arsenal. Here are some tips and resources to help you go from Good to Great.

Lighting:
Lighting is everything. You need to have proper lighting. If you skimp on lighting you might as well quit now. 
We use three point lighting in our videos and you should too. Here is a great video explaining what it is and 
how filmmakers use it: https://www.youtube.com/watch?v=j_Sov3xmgwg 
  
As you can see from the video where you sit is very important, but we will get to that soon. Here are three 
lighting systems at three different price points for you to consider. Everything depends on your budget, how 
often you are going to record, and your location.

Most of you are going to film in your office. If it is a smaller place please consider using this lighting system: 
http://a.co/2dxXesn This is the lowest price lighting system if you have some natural light and are working in 
a smaller space. 

If you are going to use a larger space like a conference room, this is a great lightings system (mid range 
pricing) http://a.co/0lqChjO This setup will flood your space with well balanced light.

If you want to dedicate a space for filming in your home or in your office space so it is not disturbed and you 
can walk in and start shooting, this is the lighting to use. http://a.co/aGZk8zK Set it up and don’t move it. 

Audio:
After poor lighting, poor sound is the second most irritating thing when watching a video. Again, here are 
three levels you can use. Good audio capabilities go hand in hand with good lighting – both are necessary. 

When using your computer camera, do not rely on your computer’s mic. The camera on your laptop is 
actually pretty amazing. If you are working on a budget, use that camera, but you still need a mic.

We recommend a USB mic that will plug directly into your computer. The Snowball Mic is a great mic: 
http://a.co/dTEqoaE The one thing you have keep in mind with this mic is you have to make sure there is no 
other sound. This mic picks up everything, and very well! Turn off the air conditioning, turn off your phone 
(don’t put it on vibrate), turn off all ringers in the office, have your whole team leave or if they stay they 
cannot talk at all.

If you have Camera that is not on your phone or your computer, the setup for sound gets a lot more        
complicated. Most of you have a DSLR camera. This is like one of those mic’s you see on TV interview 
shows or your local news. http://a.co/816aHGQ It plugs directly into your camera. It has to be pointed 
directly at your mouth. It is a mic that picks up a limited pattern, so it needs to be pointed right at you.
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If you plan on moving around at all, you will need to have a lavaliere mic. Do not buy a cheap Lavalier 
mic! http://a.co/b5h7wIx is an amazing mic that will last you for a long time. You have to keep in mind you 
will be putting this on under your clothes and taking it off often. It needs to be well made. The instructions 
on this mic will tell you how far it can be away from your mouth, but everyone is different, so you will need 
to adjust it.

Video / Camera:
Please don’t overthink this. Remember your phone takes 1080p video (that is basically high definition 
video). If you are going to use your phone, make sure you have a proper stand for it. This will clip directly 
to your lighting system. http://a.co/0yPzULT
If you are using your computer, everything is right there for you. There are a lot of reasons to use your 
laptop camera. You can look into the camera while you are looking at your talking points.

If you have a DSLR or a video camera, the mount again is the most important thing to have. Try to find a 
camera stand that is not too bulky but is sturdy so your camera does not fall over. (It should also be tall 
enough for your to look directly into the camera if not up a little) http://a.co/ab9l3lU

Editing:
Another reasons advisors may shy away from video is it is very cumbersome to edit. Most software 
programs are really hard to learn. There are literally hundreds of video editing tools out there. Here are a 
couple we use and like. iMovie for Mac and Camtasia for PC. Editing if not done by you or a family 
member can be very expensive. This article breaks it down very well: https://www.thumb-
tack.com/p/video-editing-prices

Clothes:
What do you wear? If you wear the wrong thing, no matter how great your video set up is, you can’t edit 
out poor clothing choices. Do not wear anything with patterns - especially stripes or checks. It creates a 
Moire effect, it is disorienting to the viewer. 

Wear basic colors. Wear what you wear at work. Wear colors that accentuate your skin color, hair color 
and eye color. Do not be afraid of a little makeup. The camera does not hide anything and remember you 
are taking a three dimensional reality and making it two dimensions. If you see it in a mirror, the camera 
will pick it up. 

Make sure before you start recording you have someone make sure you have no hair out of place, noth-
ing in your teeth, or hanging out of your nose. 



Publishing and 
Promoting

THREE:
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How to get people to watch
Where do you publish it to get the most views? We always have to be concerned about compliance. But 
that lack of unfettered interaction will hurt your views and exposure. YouTube hates it when you turn off 
comments. Vimeo is not as strict, but Vimeo does not show up in Google searches...because Google 
owns YouTube. You have to be on YouTube. You have to make sure you have a great explanation of 
what the video is and it needs to have an intriguing title. Make sure you are using tags too! When your 
video is live, you need to share it everywhere you can, directly from YouTube. That will help with your 
SEO with YouTube.

Create a compelling title (lists – 7 ways to achieve something…) or How to with action verb like 
Amplify or Optimize…

Wrap-Up
Video is an incredibly powerful medium but it is not for the faint of heart, or those who have a face and 
charisma for radio. Good luck, and it we can help you in anyway, please feel free to reach out to our 
team at Top Advisor Marketing.

877-250-5710
TopAdvisorMarketing.com
info@topadvisorm.com


